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CONCLUSION

RESULTS

RSE SELF-ESTEEM SCALE:
SIGNIFICANT LOW SE RESPONSES

71%, 35%

ANALYSIS: REFGRESSION

< In regression analysis, you must first fit and verify that you
have a good model. After doing this, you must look at the
regression coefficients and the p values. When you have a p-
value less than 0.05 then the independent variable is
statistically significant.

< This p-value will help you to determine whether the
relationship you observe in the sample also works with the
larger population or not.

<+ For the most part, there were no available demographic
factors that were statistically predictive of self-esteem. On
the other hand, there was moderate/strong direct

relationship between Race and Self-Esteem, based on a
simple linear regression (r (1) = 0.464, p = 0.04). RESEARCH

Inferential Statistics (Correlation/ANOVA

Chart Title < In the process of conducting correlation tests, correlations
were extremely far from +1/-1, very far from the actual value,
values among variables are systematically low. This resuit
indicates that the observed variables in each cluster do not
share a large amount of variance, specifically the amount of
common variance, also known as communality, is low.

% Researchers concluded that variables had “weak and/or no
relationship” to each other.

< In the process of conducting ANOVA (single factor) tests,
produced “P” values above 0.05, specifically “results were

due to chance.” _B_E_FERENCES

< The results of the tested demographics studied, could not
statistically predict the self-esteem levels of participants.




