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There is a limited advising market for Women today, they are over 
represented as a stereotype of a white, skinny, longhair woman. But if 
not acted on this problem will never be resolved. Women have had issues 
being heard and respected throughout history and over time the amount 
of issues has narrowed.
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Then we move to The Femimii Mystique, wlieif! 
issue :ill woman began to have about the issue of tiling 
marriage and children. This made woman feel as,tl)o® 
and no purpose other than to find a husband. 
example of how society puts pressure on woman ajj|p£ 

a certain way of life.
Advertising becomes a major issue, feeding ^ 

women in America about how they should look and 
advertisements in 1923 titled “every young wife '
decision” feeds into society’s issues of associating yojui^^^^^^ith 
marriage, since this is thor path in life. And other adi^^h^p^S^Midh 
as the Miss Sophomore advertisement from 1933, wh^^^o^^^^p 
society places a limited view of beauty, on all women foramgTjtipnTo be 
seen as an unrealistic hourglass figure and developing the world for the 
21st centuries issues of advertising.
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l ast Forward to today, after all these issues women have gone 
through and fought for we are now facing issues revolving the limited 
advertisements for women as talked about in The ted talk 
C elebration of natural hair by cheyenne Cochrane who talks abouM^^S^*^ 
in america after every woman has rights, african amcrican women are now 
being suppressed because they don't fit into society's idea of beauty due to 
their hair. 3Finally we are starting to notice these issues as we discover models 

getting skinnier and the average clothes sizes for women are increasing. 
Which are all pressing issues we must fix.
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TDIti The advertising industry begins to show its true 
intentions for women as history goes on. 
Starting with the expectations for women. Just 

example of this is the aging cream created 
by the company Ponds cream advertises their 
beauty cream with the heading “Every Young 
Wife Must Make the Decision”. This 
advertisement covers all the major social 
problems of the time aimed at woman. Such as 
tJierehcouragement of the social pressure for 

^ShjgWbmen being pressured into marriage. 
^^:,^|iidea that young woman must be able to 

- * to keep their men.
ideas are unrealistic ways of 

i|jne ages at some point and they 

)4shamed for it. And woman should
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„oname”(Friedan,l). The femmimn mystique show* 
*e perspective of how woman felt as if there was
something wrong with them for disliking their lives.
Itowly woman started realizing they hated having no; 
outDose in life other than marriage and raising 
children. Their job as a woman was todearn how to 
"catch a man and keep him” (lhu-< en > .ap or 0. and; 
then raise a family with them. The 
woman having a career is unheard ofal Vljisnoiii 1. 
This was the point in time where women reahze they 
should be allowed to have more in hfef dpdAey Squid not be ashamed to loathe thisItefeSBd!
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Bjpiit-tb live their life the way they want, 
kit society pressuring them otherwise.
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•Hr( . Eventually women gamed rights to vote, but all of a 
sudden it became evident that only white women

''OjVU'

gained the right to vote leaving all african american 
women all alone to fight for all woman suffrage. 
Barbara smith, creator of The Combahee River
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Collective Statement, showed how African American' .YHKS
women were left behind by white woman to fight on 
their own for equal rights to vote as stated in the

:cm' Con uc

article As Black feminists we are made constantly 
and painfully aware of how little effort white women

issue withcm vc I
e to achieve. 

" S'iheysi-e
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have made to understand and combat their racism..”I
(Smith,4) This shows that white woman fighting for; wjy mma-dys m .
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Woman are still fighting the discrimination of todays 
beauty standards, which are falsy asumed in 
advertisments of beatuy. According to Cheyenne 
Cochrane in her ted talk “A celebration of natural hair”, 
Advertising sets examples of beauty that are not natural 
or even unachievable for most women, Such as long 
straight hair. This causes African American women to 
be seen, in society's eyes, for their curly coarse hair, 
which causes them to damage their hair in attempts to 
fit in by doing harsh treatments in hopes to straighten 
hair.

Cheyenne points out that woman try and alter 
their hair in hopes to make a more professional 
appearance. In a study done about woman of color 
covering their natural hair in the workplace, she 
discovered that “82 percent said that it was somewh;S#f| 
to extremely important for them to do so for their 
professional advancement. (Cochrane). Proving that 
woman of color are struggling to fit in due to the fake J 
perception that advertising puts on womans hair.
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Jtfow 6> flnuo/vet/:
“Better World.” //AcrieREAL ETfe, 2(f>0 ^
littps./Avww.ae.coni/aerie-real-life/better-world/As hard as it sounds, don't fall into the ideas of 

society. Do what Cheyenne Cochrane does, which is 
embrace your own style and natural beauty.

Advertisements do not need to tell you what to 
be. DO what makes you happy for your own beauty. 
The more individual woman start to do this, the 
further we will get from this false advertising.

One woman's clothing store, Aerie,is known 
for their #AERIEREAL movement. This movement is 
fixing the issue of limited women's representation 
in advertising by showing all their models for their 
natural beauty, which means no photoshop and no 
anorexic models. They do a wonderful job 
representing all different races and body types of 
woman. They also work with many organization 
involving helping women in all sorts of ways.

One of the organizations they help is called the 
HERproject, this is helping women all around the 
world which states “HERproject is a women’s 
empowerment workplace program focused on 
women workers health needs, financial inclusion 
and gender equality. “ (HERproject).

To get involved you can go to Aerie ’ s website 
and buy from them to show that you rather purchase? 
from a woman's clothing company that represents 
all woman, instead of companies who advertise 
woman as a false body type. This information can be 
found at
https://www.ae.com/aerie-real-life/better-world/
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